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ABOUT GARDENCOMM

OUR MISSION, VISION, & VALUES

Provide opportunities for education, recognition, career development
and a forum for wide-ranging interactions and collaborations for
professionals in the field of gardening communication.

GardenComm is a highly-respected organization of professionals
communicating about horticulture, agriculture, gardening, natural
systems and the environment.

To foster respect and integrity for the garden communications industry
and its potential members. To be the source of education and
information in the garden communication industry. To advocate for
responsible environmental stewardship.

GardenComm Brand & Social Media Guidelines




e Avoid distorting the logo.

Use the correct proportions.

o Keep the logo elements intact.

e Do not use logo on marketing collateral without permission.

By using the GardenComm logo, you agree to follow our Logo Usage

Policy. GardenComm reserves the right to modify or change its brand
guidelines and/or logo usage policies at any time. For questions about
using the GardenComm brand, contact us at info@gardencomm.org.
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SOCIAL MEDIA GUIDELINES

The GardenComm social media channels are run and maintained by
GardenComm staff with oversight from the Communications
Committee. Members will occasionally be invited to contribute/'take
over" a channel during regional events, annual conference, industry
trade shows, and other pre-approved situations.

At such times, members will be given a temporary password to access

the channel and will be provided with guidelines specific to the
occation.

For questions about joining the GardenComm Communications
Committee or to contribute/'take over" a channel, contact us at
info@gardencomm.org.




When creating graphics for the GardenComm social media channels,
the following guidelines must be followed.

e Avoid distorting the GardenComm logo (see above)
e Use the approved GardenComm branding colors (see above)

o |f stock images are used, they must be copyright free and cannot
contain copyrighted logos

e |ncorporate GardenComms themes: gardening tools, plants,
computers with plants, etc.

Examples on the next page.




WEBINAR

KEEPING NEW
GARDENERS INVOLVED
IN GARDENING

Wednesday, Oct 28 | 3:00 PM ET

Diane Blazek Mike Lizotte Ryan Mthanef Chris Sabbarese
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CONTACGT US

FOR QUESTIONS AND CLARIFICATIONS

MAILING ADDRESS
9825 Magnolia Avenue, Ste B-415, Riverside, CA 92503

PHONE NUMBER
951-899-5015

EMAIL ADDRESS

iInfo@gardencomm.org




